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Indiana Problem Gambling
Awareness Program

Indiana University School of Public
Health
Sycamore Hall, fourth floor
1033 E. Third Street

Bloomington, IN 47405-7005

Ph:  812-855-1237

Fax: 812-855-4940

 

 FOR A CONFIDENTIAL

REFERRAL CALL

1-800-994-8448

 

The Indiana Problem Gambling Awareness
Program (IPGAP) is funded by a contract with the
Indiana Family and Social Services
Administration Division of Mental Health and
Addiction with funds through the Indiana Problem
Gamblers’ Assistance Fund.

 

 
Please join us for the Spring Mid-Central Problem Gambling Conference. This training event is designed for those involved in disordered gambling
treatment, prevention, and advocacy. The conference will take place in-person at the Drury Plaza Hotel in Indianapolis. This training is provided at no 
will feature a variety of well-known speakers from across the country. Register today!

 

To Register Visit: https://ipgap.indiana.edu/training/training.php
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PROBLEM GAMBLING AWARENESS MONTH
MARCH IS PROBLEM GAMBLING AWARENESS MONTH!

 
 

Problem Gambling Awareness Month (PGAM) is a grassroots campaign that depends on the participation of NCPG state Affiliate, organization
individual members, state health agencies, gambling companies, recovery groups and a wide range of healthcare organizations and providers. Groups

America hold conferences, air Public Service Announcements, provide counselor trainings, host health screening days, run social media campaigns and m
activities to increase public awareness of problem gambling and the availability of prevention, treatment and recovery services.

 
Gambling Disorder Screening Day is Tuesday, March 14, 2023.

 

This event, hosted by the Cambridge Health Alliance, is to educate
support healthcare providers in screening for #GamblingDisorder. 
encourage everyone to find a way to participate in this high-profi

problem gambling awareness activity.

https://www.divisiononaddiction.org/outreach-resources/gdsd/toolkit/resources


Click Here to access the Gambling Disorder Screening Day Toolkit

 

 

Social media star and Ohio native Jake Paul could change spor
betting forever, introducing younger audiences.

 

Paul co-owns Betr, which offers ‘instant gratification,’ CEO says

 

Jake Paul co-owns a sports gambling company called Betr. And he has millions of his social media followers under the age
the legal sports betting age.

 

By: Dan Monk: Posted at 3:32 PM, Feb 23, 2023, and last updated 8:43 PM, Feb 23, 2023

https://www.divisiononaddiction.org/outreach-resources/gdsd/toolkit/resources
https://www.wcpo.com/dan-monk


CINCINNATI — Ohio native Jake Paul will reach a global audience Sunday when he fights Tommy Fury in a pay-per-view boxing event, broadcast live

Saudi Arabia. But it’s another kind of audience that has some people worried about Paul. That’s because he co-owns a sports gambling company call

And he has millions of his social media followers under the age of 21, the legal sports betting age.

“I have a lot of concerns about the social media audience,” Massachusetts Gaming Commissioner Eileen O’Brien said last month before she cast the 

against a temporary gaming license for Betr, an online sportsbook that launched in Ohio Jan. 1. The Massachusetts license was approved by a 4-1 vo

advance of a March 10 launch. During a public hearing on Jan. 10, O’Brien asked Betr executives about the intertwining of social media strategies for

company’s sports-media channel and its sportsbook. She asked how Paul’s audience fits into that strategy and whether Betr was “priming them to jum

sports betting when they turn 21.

A Betr executive told O’Brien the “overwhelming majority” of its social media followers are over 21.

“That’s who we’re always marketing, featuring, targeting to in everything that we do on the Betr channel,” said Jake Strasser, head of content strategy

Betr declined to reveal the demographic details of its social media audience in the Massachusetts public hearing. So, the WCPO 9 I-Team obtained es

from Empower, Cincinnati's second-largest marketing firm, which tracks influencer marketing as a service to its customers. It says Betr has 669,000 fo

on Instagram, Twitter, YouTube and TikTok, 26% of them between the ages of 13 and 20. Paul has nearly 70 million social media followers, 38% of the

younger than 21. Those under-21 percentages are higher than Barstool Sports at 25%, FanDuel at 16% and DraftKings, 13%.

Betr CEO Joey Levy defended the company’s marketing practices in an interview last week.

“By no means are we particularly targeting younger consumers,” Levy said. “We actually are the only regulated operator in the United States to proact

deposits for younger bettors, 21 to 25 years old. And we’re also the only regulated operator in the United States to proactively ban credit cards as a m

depositing.”

Those answers aren’t good enough for Les Bernal, director of Stop Predatory Gambling, a Washington, D.C.-based nonprofit.

“They’re marketing this product to people who aren’t fully developed as individuals,” Bernal said. “If you’re a young person now in Ohio, you’re not nor

anymore if you’re just watching a game for the competition. They create this expectation that you have to be betting on these games.”

What are the rules?

Here’s what Ohio’s administrative code says about marketing sports betting products to people under 21:

·  “Sports gaming advertising must not … target individuals under the age of twenty-one.”

·  People under 21 “may not be depicted in any way that may be construed as the underage individual participating in or endorsing sports g

·  Ads are banned on college campuses “except for generally available advertising, including television, radio, and digital advertising.”

State law does not define what it means to "target individuals" with advertising and gambling companies are not required to verify that social-media fo

are over 21, said Jessica Franks, spokeswoman for the Ohio Casino Control Commission.

“Some of these individuals may see a sports gaming advertisement as a result – just as they may see one on television or hear one on the radio,” Fra

Betr has never been accused of targeting young people with its ads, but two online sportsbooks have:

·  Penn National Gaming’s Bartstool subsidiary paid a $250,000 fine for hosting a college football show on the campus of the University of T

During the show, Barstool offered incentives to the audience if they downloaded the Barstool Sportsbook app.

·  DraftKings paid a $350,000 fine for mailing 2,500 promotional offers directly to people under 21. It blamed a database filter that sent gam

offers to people who were fantasy sports customers.

Bernal sees no difference between those violations and TikTok posts in which Paul talks about “real money gaming, cold hard cash” that gamblers can

the Betr app.

“The gambling commission in Ohio needs to greatly restrict gambling advertising and marketing,” Bernal said. “And they need to go beyond just puttin

there. They need to take licenses away when people violate this.”

Finding a Betr way

Ohio was the first state to license Betr, a Miami-based startup that raised $50 million last summer to launch a consumer-based version of the Simpleb



that Levy previously launched as a business-to-business platform.

Betr is the latest in a long string of pursuits by Paul, a social media influencer who worked a Disney actor and hip hop artist before turning to professio

boxing in 2018. Throughout his 10-year career, he attracted millions of young social media followers with a carpe diem lifestyle typified by his 2017 hit

Everyday Bro.”

“He’s one of the smartest, if not the smartest content creators and marketing geniuses in the country,” Levy said. “So, having that expertise helped set

and helped our media team craft our brand voice and not just develop brand awareness but brand affinity.”

Paul is one of several content creators featured on Betr’s social media channel, which has a following that’s 90% male, 75% white and 67% between 

of 18 and 29, according to Abby Merz, an influencer marketing associate at Empower.

“Betr is successful because they post engaging content while Draft Kings is more stat/number heavy,” Merz said. “Betr shares funny sports moments 

as well (and) their videos contain commentary on different sports news and opinions on bets to take.”

Levy sees the company as an underdog against the industry’s dominant players like FanDuel and DraftKings, which have a combined market share o

nationwide, according to US Sports Betting Market Monitor from Eilers & Krejcik Gaming.

“I think we really have an opportunity to be the product, company and brand that offers sports betting as an entertainment product to the recreational s

fan,” Levy said. “By the end of the decade, I think it very much may be the case that Betr is the largest operator in the category.”

While he won’t say how many Ohio customers Betr has attracted, Levy said he is pleased with the company’s performance so far.

“We’ve been blown away by our user engagement retention metrics, our betting handle, revenue,” Levy said. “We crushed all of those projections in J

and we’re tracking ahead of pace in February as well.”

Levy credits Betr’s social media strategy with helping it acquire customers for “basically zero dollars.” Bigger companies invested heavily in Ohio, with

Bowl ads and first-bet bonuses of up to $1,500. Betr launched with no TV and radio ads in Ohio and a $50 signup bonus.

“Our social media strategy has been working,” Levy said. “That’s basically where we’ve acquired all of our customers.”

‘It’s gambling fentanyl’

Betr also differentiates itself from industry titans with its focus on microbetting. It’s a form of in-game betting that allows gamblers to wager on every pl

football, every pitch in baseball. Levy calls it “instant gratification betting,” aimed at casual sports fans who see gambling as entertainment.

In an earlier I-Team report on sports-betting addiction, author Natasha Schull said in-game bets are similar to slot machines in their ability to keep gam

engaged. That’s because the betting action is constant and rewards are randomized, making it harder to stop.

“You’re gambling on many tiny micro-events throughout the game,” Schull said. “This makes it far more continuous. It sort of hooks you in and holds y

Most online sports books offer “live play” bets, with odds that change as a game progresses. But Betr is unique in its ability to offer bets on whether th

play will be a run or a pass.

“Bottom of the 7th, the Marlins are down by 7, it could get a little bit boring,” said Levy. “But if I could put $5 here or there on the next pitch or the next 

then all of a sudden that baseball game would become a lot more interesting for me.”

And more dangerous for bettors, according to gambling critics like Bernal.

“It’s gambling fentanyl,” Bernal said. “This is a highly addictive experience for people and they’re going to try to keep you in constant action 24 hours a

Levy said the Betr app allows customers to set limits for themselves, including a default limit of $2,500 in monthly deposits for bettors who are 25 and 

It also sends an alert to bettors who’ve been active on the app for 15 minutes. It tells them how much they’ve bet and requires them to acknowledge t

if they want to continue betting.

“We quite literally have no interest in accepting gambling activity from consumers who may be gambling with money that they don’t have,” Levy said. “

betting is for entertainment value. It’s not about winning money. The house will always win.”
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